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By Aaron Davison
Typically when a song is licensed into a TV or Film project there is only one publisher. If the writer
of the song hasn't assigned his or her publishing rights to a third party, they are by default the
publisher of the song. In other words, if you write a song, you are the songs' publisher and are
entitled to all publishing rights unless you give them to someone else.
Having a good publisher on your side can be a valuable asset if they have solid relationships with
music supervisors. In fact I typically suggest songwriters seek out publishers and/or licensing agents
and the like when they are first starting out, because in most cases it's easier to get music placed this
way than functioning as your own publisher and trying to cultivate relationships with music
supervisors yourself. There are always exceptions and every case is different, but as a general rule I
suggest songwriters seek out third parties to help them pitch their music and this almost always
entails giving up some or all of your publishing royalties for songs that are successfully placed on
your behalf.
Yet another variation on the typical songwriter/publisher relationship is something known as "copublishing". The way this type of deal works is really simple. Under a co-publishing arrangement, a
third party will shop your music, but instead of taking all of the songs' publishing for music they
successfully license, they only take a percentage, usually 50%. This leaves the remaining 50% of
the publishing as well as 100% of the writer's royalty. The remaining 50% of the publishing could
go directly to you if you as the writer if you initiated this type of deal, or someone else if they've
initiated this type of deal on your behalf.
This is the route I suggest new publishers and licensing agents take in the beginning of their
ventures. New publishers probably don't have the necessary relationships in place to start licensing
music. Co-publishing deals offer an alternative to traditional licensing deals. The benefit to the
established publisher is that someone else is bringing them music they probably wouldn't have
known about otherwise, and the benefit to the lesser established publisher is that they are able to
benefit from the connections of those they enter into co-publishing arrangements with.
If you're serious about licensing your music and learning how to stay ahead of the competition, be
sure to check out my program "The A-Z Of Music Licensing". It's the most comprehensive
program I offer and explains very clearly EVERYTHING you need to know to start licensing your
music. I also offer the program with one on one coaching where I work with you directly to help
you get started. I'll work with you personally both via the phone and email to help you develop a
game plan based on your own unique situation that you can implement immediately.
Get The A To Z Of Music Licensing with coaching here:
http://www.howtolicenseyourmusic.com/the-a-to-z-of-music-licensing-with-coaching.php
Get "The A To Z Of Music Licensing" by itself here for just $29.97 (normally $39.97) this week
only: http://www.howtolicenseyourmusic.com/the-a-to-z-of-music-licensing.php
If you're already pretty business savvy and understand how the music licensing business works, I
also offer the 2013 Industry Directory that comes with my program separately. The directory is a
list of over 1,000 supervisors, publishers, music libraries, etc all working in the music licensing
business. Get the directory by itself here:
http://www.howtolicenseyourmusic.com/music-licensing-directory.php

For a complete list of all my courses, products, directories and services visit
http://www.howtolicenseyourmusic.com/online-store.php
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